
Kyoto temple Kiyomizu-dera is generat-

ing buzz by showing Star Wars artwork 

in a Japanese style, Star Wars charac-

ters.

A Star Wars lucky draw is currently available 

in popular convenience stores chains, 

7-Eleven & Ito-Yokado. People are loving 

the R2-D2 clay rice pot! 

Ray Park made an appearance at Tokyo 

Comic Con and a video of his Lightsaber 

skills has gone viral.

People are hyped about the limited mini 

poster that will be gifted to audience 

members who see Star Wars in IMAX.

A look at Star Wars in Asia
(YHQ�WKH�ZRUOG
V�PRVW�VXFFHVVIXO�ȴOP�LVQ
W�D�VLPSOH�VKRR�LQ�LQ�$VLD��
Each country is interpreting and engaging with what is slated to be the 

KLJKHVW�JURVVLQJ�ȴOP�LQ�KLVWRU\�GLHUHQWO\��ZLWK�YDU\LQJ�FXOWXUDO�UHYHU-
berations. 

We used Lamplight to understand what fans in three Asian markets 

were saying about Star Wars, and which country was the most excited 

for The Force Awakens. We ran the search for a week, in anticipation 

IRU�WKH�ȴOPȇV�'HFHPEHU���WK�ODXQFK��MXVW�DV�FRQYHUVDWLRQV�ZHUH�UHDFK-

ing fever pitch.The results echoed a key truth we know all too well at 

Lamplight: cultural nuance is key for success in Asia. 

Japan has the largest and most engaged fan base in the region, Korea 

the most creative, and China, a Star Wars newbie. 

The Force vs. the Dark Side 
in Asia: overall Star Wars 

sentiment

Box office Revenue
Discussing sold out tickets and missing out on limited edition branded items.

Episode II

Japan: $78,182,528

South Korea: $7,139,915

China: $5,488,408Episode III

Japan: $82,665,136

South Korea: $10,330,455

China: $9,128,645

Positive

Negative

Neutral
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What’s Trending for Star Wars
 in Japan?

The Force Awakens 
in China

 Star Wars, 
Korean-style

Episode I

It was Asia's legacy Star Wars market that lead the buzz. Japan is Star Wars terri-

tory,  having more conversations about Star Wars than any other market we 

examined.  

'HVSLWH�EHLQJ�RQ�WUDFN�WR�EHFRPH�WKH�ZRUOG
V�ODUJHVW�ȴOP�PDUNHW��&KLQD�KDG�WKH�
smallest amount of buzz. They're also the newest to Star Wars. The brands asso-

FLDWHG�ZLWK�WKH�ȴOP�ZHUH�DOVR�VXUSULVLQJ����-LPP\�&KRR��IRU�RQH���7KDW
V�ULJKW��
Jimmy Choo. As in shoes). 

Finally, Koreans took the Force and ran with it, making Star Wars a surprise 

K-pop phenomenon, among other things. In Korea, Star Wars became a truly 

ORFDO�DDLU��

7KH�/DPSOLJKW�VHQWLPHQW�VFRUH�UHȵHFWV�WKH�JHQHUDO�VHQWLPHQW�IRU�D�WRSLF��XVLQJ�
advanced maching learning to distinguish sentiment across millions of conver-

VDWLRQV�DW�WKH�VDPH�WLPH��7KH�DJJUHJDWHG�VFRUH��������UHȵHFWV�SRVLWLYH�VHQWL-
ments of people in the Chinese, Japanese and Korean speaking markets 

towards the new Star Wars movie. Positive mentions mainly include discussions 

of the trailers, particularly the two special ones created for Japan and Korea, 

DQG�DOVR�EUDQGV�WKDW�SDUWQHUHG�ZLWK�6WDU�:DUV�MRLQLQJ�LQ�WKH�FRQYHUVDWLRQV��7KH�
considerably smaller negative conversations concerned skepticism of the stu-

GLR
V�LQWHQWLRQV��DQG�IDQV�ODPHQWLQJ�WKH�GLɝFXOW\�RI�JHWWLQJ�WLFNHWV�DQG�PLVVLQJ�
exclusive merchandise.

Japanese Star Wars fans by far lead in volume of conversations, in part because 

-DSDQ�LV�D�OHJDF\�6WDU�:DUV�PDUNHW��KDYLQJ�ORQJ�EHHQ�IDQV�RI�WKH�ȴOPV��-DSDQ�
was the highest grossing market outside of the United States for Episode III, 

and seems poised to repeat past successes. Star Wars is also culturally embed-

ded there. So much so that Japan received its very own Star Wars trailer, which 

revealed new plot points and became an instant viral hit.

A closer look revealed that a few key factors helped escalate the buzz even 

more. The artist Taro Yamamoto, famous for his parodies of traditional Japa-

nese art, created custom Star Wars screens which were displayed at Kiyo-

mizu-dera Temple in Kyoto, much to the delight of the Japanese internet. 

Japanese convenience stores have also been running Star Wars lucky draws, 

ZKLFK�JLYH�IDQV�WKH�RSSRUWXQLW\�WR�ZLQ�HYHU\WKLQJ�IURP�ȴJXULQHV�WR�5��'��FOD\�
pots. 

Ray Park also showed up to Tokyo Comic Con during to give fans a Lightsaber 

demo, lighting up twitter with comments and retweets. Finally, Japanese fans 

are excited about a limited edition mini poster that a few lucky IMAX viewers 

ZLOO�UHFHLYH�RQFH�WKH�ȴOP�ODXQFKHV��

ΖQ�������&KLQD�ZLOO�VXUSDVV�WKH�86�DV�WKH�ZRUOGȇV�ELJJHVW�ȴOP�LQGXVWU\�EXW�WKH�
QXPEHU�RI�IRUHLJQ�ȴOPV�WKDW�FDQ�EH�VKRZQ�LQ�WKH�FRXQWU\�HDFK�\HDU�LV�UHVWULFW-
HG��7KDW�PDNHV�WKH�FRPSHWLWLRQ�SDUWLFXODUO\�VWL�IRU�LPSRUWV��HYHQ�RQHV�DV�
DVWURQRPLFDO�DV�6WDU�:DUV��ΖW�GRHVQȇW�KHOS�WKDW�WKH�PDUNHW�LV�QHZ�WR�WKH�IUDQ-

chise, unlike Japan and Korea. That means Chinese audiences needed a rapid 

LQWURGXFWLRQ�EHIRUH�WKH�ȴOPȇV�ODXQFK��DQG�WKDWȇV�ZKDW�D�KDQGIXO�RI�YLHZHUV�JRW��
7KH������6KDQJKDL�ΖQWHUQDWLRQDO�)LOP�)HVWLYDO�PDUNHG�WKH�ȴUVW�WLPH�WKDW�WKH�
original Trilogy shown in China, and Disney partnered with Tencent to allow 

XVHUV�WR�VWUHDP�DQG�ZDWFK�DOO���6WDU�:DUV�ȴOPV�RQOLQH��

A few other events caused the Star Wars buzz to stir over the course of our 

VHDUFK��7KLV�\HDU��SRS�VWDU�/X�+DQ�ZDV�DSSRLQWHG�7KH�)RUFH�$ZDNHQVȇ�RɝFLDO�
&KLQHVH�DPEDVVDGRU��+LV�VRQJ��Ȋ2ULJLQDO�)RUFHȋ�LV�WKH�RɝFLDO�VRQJ�IRU�WKH�&KL-
nese Star Wars campaigns, causing periodic spikes in conversation online. On 

blogs and forums in particular, fans were deeply engaged on the past and 

IXWXUH�RI�WKH�IUDQFKLVH�LQ�&KLQD��MRVWOLQJ�EDFN�DQG�IRUWK�DERXW�ZKHWKHU�RU�QRW�
WKH�ȴOPV�ZRXOG�WUXO\�EUHDN�WKURXJK�WKH�ZD\�WKH\�KDYH�HOVHZKHUH�LQ�WKH�UHJLRQ��
and the word. 

Finally, Chinese social media users were excited about imported Star Wars toys 

DQG�PHUFKDQGLVH����HVSHFLDOO\�ȴJXULQHV�IURP�-DSDQ����ZKLFK�FDXVHG�KXPEOH�EXW�
notable buzz online. It seems the Star Wars chatter is speculative in China, but 

the opportunity remains.   

.RUHD�KDV�D�YHU\�GHYHORSHG�ȴOP�LQGXVWU\�DQG�FXOWXUH��DQG�KDV�XVHG�+ROO\ZRRG�
WDOHQW�IRU�WRS�ȴOPV�LQFOXGLQJ�2OGER\�DQG�6QRZSLHUFHU��6HDVRQHG�YLHZHUV��.RUHDQ�
audiences have taken to localising imports and interpreting them for themselves, 

and that includes the Star Wars franchise.

$�NH\�WUHQG�LV�WKH�DSSHDUDQFH�RI�VRFLDO�PHGLD�LQȵXHQFHUV�RQ�WKUHDGV�DQG�VRFLDO�
QHWZRUNV��FUHDWLQJ�D�IRUP�RI�EX]]�IDU�GLHUHQW�IURP�WKH�RWKHU�PDUNHWV��&RVSOD\�
KDV�EHHQ�SDUWLFXODUO\�SRSXODU��VKRZLQJ�QR�VLJQV�RI�VORZLQJ�GRZQ�DV�WKH�ȴOPȇV�
launch approaches. In a popular Instagram post, user @ozzyzzz boldly states, 

Ȋ7KH�RQH�ZKR�EULQJV�LQ�EDODQFH�WR�WKH�IRUFH�LV�IURP�.RUHD��ΖWȇV�PH�ȋ�LQ�IXOO�6WDU�
:DUV�DWWLUH��7KH�SRVW�ZHQW�YLUDO��ULGLQJ�WKH�ZDYH�RI�.RUHDȇV�GLVWLQFW�IDVFLQDWLRQ�
ZLWK�RQOLQH�LQȵXHQFHUV��

About
Lamplight

Korea also had an unexpected curveball that had 

an impact on our results. Star Wars is a massive 

+ROO\ZRRG�ȴOP�IUDQFKLVH��\HV��EXW�LWȇV�DOVR�D�ZHE-

VLWH�WKDW�UDQNV�.�3RSȇV�ELJJHVW�VWDUV��7R�DGG�WR�
the confusion, K-Pop boy band EXO recently 

launched a song, “Lightsaber” in partnership 

ZLWK�WKH�ȴOP��WR�WKH�H[FLWHPHQW�RI�.RUHDQ�DXGL-
ences. K-Pop Star Wars vs. K-Pop Star Wars: only 

in Korea.

:KLOH�WKH\�FDQȇW�ULGH�LQ�6WDU�:DUV�
WUDLQV�RU�ȵ\�LQ�6WDU�:DUV�SODQHV�OLNH�
their Japanese peers, Korean Star Wars 

fans have plenty of outlets for making 

The Force Awakens something truly 

their own.

Star Wars is a global phenomenon, and is poised 

WR�PDNH�UHDO�LQURDGV��DQG�VHOO�ORDGV�RI�WLFNHWV��LQ�
Asia. But like anything that happens in our inher-

ently multicultural and delightfully complex 

UHJLRQ��D�FORVHU�ORRN�UHYHDOV�D�ZRUOG�RI�GLHUHQFH�
between markets. Japan will likely take the crown 

IRU�ER[�RɝFH�VXFFHVV��EXW�ZH�ZRXOGQȇW�ZULWH�
&KLQD�R�DV�D�SRWHQWLDO�PDUNHW�IRU�QHZIRXQG�
Star Wars fanaticism. As far as Korea goes, the 

force will come from within, accompanied by a 

pulsing K-Pop beat.

Japan: $109,905,784

South Korea: $7,132,317

China: $4,100,273

/DPSOLJKW�LV�$VLDȇV�SUHPLHU�VRFLDO�PHGLD�LQWHOOLJHQFH�WRRO��LOOXPLQDWLQJ�WKH�
world of online conversations for brighter insights. Sign up for Lamplight 

WRGD\��RU�JHW�LQ�WRXFK�WR�ȴQG�RXW�KRZ�/DPSOLJKW�FDQ�KHOS�IXHO�\RXU�EXVL-
ness, big or small. 

Volume of conversation in Japan, China and Korea 
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www.lamplight.me
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